
Explore design resources and create an innovative urban shade design that 
protects people from UV and helps promote sun safety for Australians.

Use the criteria outlined below when creating your design.

Remember that a combination of natural and built shade provides the best 
protection from UV radiation.

Shade design  
planning considerations
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User needs

•	 How many people use the site? 
•	 Where and what times of day and year is shade required for UV protection?   
•	 What activities occur in the area? 
•	 Do activities have special requirements, such as goal posts? 
•	 Is the site used for different activities?
•	 What will be the maintenance requirements of the design?
•	 Are the summer activities and shade requirements different from those of winter? 
•	 Do the prevailing winds/breezes need to be blocked or encouraged?

Shelter needs

•	 Does the shelter need to provide rain protection?
•	 How easy is it to maintain?
•	 Who maintains it?
•	 How long does it need to last? 

Existing shade areas

•	 What is the budget?
•	 Are there other resources that could contribute to shade creation, e.g. recycling existing 
     materials or moving existing structures?
•	 What are the future needs of the site? 
•	 Is there any equipment that needs to be incorporated into the area, e.g. solar panels? 
•	 Are there special requirements for equipment clearances and site services procedures?
•	 Do the activities in the site have any specific lighting requirements, e.g. night-time games?

Policy

•	 What are the Council policies and regulations that may affect shade provision?
•	 Is there a Council shade development policy in place?
•	 Is there a Council policy about using to use certain species of vegetation in the area?
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2.1.10  Agency logo 
Contents 1.0 Our brand 2.0 Brand elements 3.0 Applications 4.0 Co-branding

General principles
Certain business documents such as 
letterhead, envelopes and business cards 
include the lock-up of the NSW Government 
Waratah and the name ‘Cancer Institute’. This 
logo is referred to as the agency logo. 

The common agency logo format must include:

• the NSW Government logo at equal or 
larger height than the name or entity.

• the baseline of the logo should align 
with the baseline of the lowest line of 
type for the name of the entity. 

• the width in points of the vertical line 
which divides the logo and the name of 
the entity is 5% of the height of the 
vertical line. The vertical line has 
rounded caps.

• For colour version of the logo, the 
vertical line is the dark blue of the logo 
colour palette, and black for the single 
(mono) versions. 

Refer to page 28 for the complete list of 
documents which include the agency logo. 
The agency logo is not to be used without 
prior approval from the Strategic 
Communications and Public Affairs Unit. 

Official communications must also include the 
ABN elsewhere in the publication. 
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